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COLORS FOR THE

NEW MILLENNIUM
By Kimberly Leonard

The new millennium signals not only a change in the calendar, but heralds awhole new
beginning — in thoughts, in actions and in perceptions. Traditionally, thisis atime to reflect
on the past year and make resolutions for improving the next. This change of yearsis
inspiring reflection and new resolutions for people asindividuals and also for our society
asawhole, both nationally and globally. And because of these changes in thought, our
perceptions and reactions to color are changing as well.

We want the new millennium to be afresh start, full of regrowth, healing and new life.
Color choices for most products, including book covers, need to reflect this by drawing
their tones from the natural world. Gone are the synthetic hues of plastics and “the world of
tomorrow”; now is the time for the organic hues of this beautiful planet we call our home.
These hues are as visually appealing as the pure colors of the rainbow — no avocado
greens and harvest golds of the 70’ s here. Colors like hibiscus, tomato, moss, and beaver
fur are the choices now.

In this report, we' re noting the hottest color choicesin each of the basic color groups, with
swatches and ssimple guidelines. If your book’ s subject matter deals with anything that
draws people forward into life and the future, consider using these colors in your next
book cover project. Also, listed on the face of each swatch, we' ve also given you the
CMYK values of each color, plusthe HTML formula, so that you can reproduce these
colors accurately in your own work. Please note that different computer screens and
different printers can vary these colors — please go by the formulas provided for the most
accurate color.
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REDS & ORANGES

Asaways, red is one of the most visually attracting colors for abook cover; use of it
makes your book pop off the shelf and into the hands of your potential readers. While a
pure red is always a good choice, the new reds, like tomato and cardinal, can offer the
same level of impact, while showing some crestivity aswell
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YELLOWS

Always a sunny color, the new yellows also show alot of warmth. The second-most
visually attractive color, judicious use of yellows such as sunflower and winter squash will
increase the “punch” in your book cover.
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GREENS

Considered one of the more spiritual colors (along with purple), the new greens
communicate peace and growth to your market. Colors like moss and lily green are warm,
smooth, and crisp.
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BLUES

Blue has communicated peace and stability universally for ages. Almost every person is
emotionally attracted to blue. Using colors like sunny sky, majolica, and angel will

communicate strength and unity to your market.
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PURPLES

The other spiritual color, purpleis perceived as being “different”. Using colors like orchid,
grape or lilac will communicate a unique individuality to your market.
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NEUTRALS

Our fina group is neutral's, from taupe to silver to beaver fur. These colors communicate
stability and harmony, and are great for backgrounds.
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© MMV Archer-Ellison Inc.
Reproduction, in whole or in part,
without written permission from the publisher is prohibited.

All rights reserved. No part of this book may be reproduced or transmitted in any form or by any means,
electronic or mechanical, including photocopying, recording or by any information storage or retrieval
system without written permission from the author, except for the inclusion of brief quotationsin areview.

Warning - Disclaimer

Thisreport is designed to provide information in regard to the subject matter covered. It is sold with the
understanding that the publisher and authors and advisors are not rendering legal, accounting or other
professiona services. We are not endorsing any of the referenced resources.

It is not the purpose of this report to reprint all the information that is otherwise available to authors,
artists, printers and publishers but to complement, amplify and supplement other texts. For more
information, see the many references.

Every effort has been made to make this report as complete and as accurate as possible. However, there may
be mistakes both typographical and in content. Therefore, this text should be used only as a general guide
and not as the ultimate source of home-based business information. Furthermore, this report contains
information only up to the printing date.

The authors, advisors and publisher shall have neither liability nor responsibility to any person or entity
with respect to any loss or damage caused or alleged to be caused directly or indirectly by the information
contained in this report. If you do not agree with the above, you may return this report to the publisher for
afull refund.
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Bookcovers.com
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